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Press Release from P. E. Schall GmbH & Co. KG regarding:
Final Report for 27th Motek and 2nd Bondexpo

Motek and Bondexpo 2008 with Solid Visitor Numbers

More than 1200 exhibitors, over 860,000 square feet of overall exhibition floor space, more than 36,000 expert visitors, larger percentage of international exhibitors and visitors

With 36,119 expert visitors from 25 industrial and newly industrialised nations, the recent international technical trade fair for handling and assembly technology fell just short of its record breaking level from the year 2007 (38,000). “These numbers can be classified as outstanding results, especially considering the fact that Motek took place for the first time at the new Stuttgart Exhibition Centre in 2007, and was thus able to arouse the curiosity of additional visitor groups”, says promoter Paul E. Schall. Furthermore, Motek had to assert itself against several competitors in the even numbered year. Roughly 16% of the event’s expert visitors came to Stuttgart from foreign countries near and far, and gathered comprehensive information regarding all conceivable topics from the fields of production and assembly automation, as well as industrial handling.

Afterburners Kick In for a Total of 36,119 Expert Visitors

Although things got off to a relatively subdued start from a subjective standpoint on the first day of the event, namely Monday the 22nd of September, visitor numbers increased enormously on the three following days, right on up to the end of the trade fair on Thursday (25 Sept.). With 36,119 expert visitors, Motek confirmed its record breaking results from the year 2007 as a leading international trade fair and the number one meeting place for the industry sector. 30% more expert visitors attended the event last year than in 2006, at which time Motek was held in Sinsheim for the last time. The Motek has thus established itself in an enduring fashion as the world’s most important automation trade fair, and as a trend barometer.
Very Good Post-Event Business Anticipated

According to numerous exhibitors and expert visitors, the 27th Motek entirely fulfilled their expectations. Erich Metzinger, product account manager at Hoerbiger-Origa GmbH in Filderstadt, for example, is expecting very good post-event business: “Motek’s visitor structures have changed along with relocation to the new venue. We’ve observed significantly increased internationalism. Existing and potential customers usually bring concrete RFQs and projects to our booth.”
The 28th Motek will once again take place at the Stuttgart Exhibition Centre from the 21st through the 24th of September, 2009.

Exhibitor Statements, MOTEK 2008

Pavilion 1:

Sommer Automatik

MOTEK has been our most important trade fair for years. We’ve been quite pleased with the way things have gone at the event again this year. The visitors who came to our booth were highly knowledgeable, and we were thus able to hold numerous constructive discussions. And the new potential customers who visited our booth fit right in to our target group.

Thomas Schröder, technical consultant / sales, Sommer-automatic GmbH & Co. KG, Ettlingen, Germany

Schnaithmann

As far as numbers are concerned, this year’s MOTEK fully lived up to our expectations. In addition to our existing customers, we were able to welcome lots of new prospective buyers to our booth. From our point of view, the great potential represented by these new prospective buyers deserves emphasis, some of whom came to us with concrete RFQs and projects. And for this reason we’re expecting good post-event business. It’s also occurred to us that the visitor catchment area has changed considerably at the new venue in Stuttgart. For example, as opposed to previous events in Sinsheim, we had a number of visitors from northern Germany at our booth.
Marc Burkhardt, technical sales, Schnaithmann Maschinenbau AG, Remshalden, Germany

Atlas Copco

For us, things went well at MOTEK 2008 which demonstrated its usual good quality. There were a few less prospective buyers than otherwise, but the contacts we established have lots of good potential, and that’s what counts in the end.

Stefan Schönmaier, service marketing manager, Atlas Copco Tools Central Europe GmbH, Essen, Germany

Festo
This year’s MOTEK went extremely well for us. We had 10% more visitors at our booth than last year. Visitor quality was good as well: Lots of decision makers with concrete RFQs visited us.

Helmut Bitzer, technical consultant at Festo AG & Co. KG, Esslingen, Germany

Pavilion 3:

Broich

Broich is exhibiting for the first time this year at MOTEK, but I’ve been familiar with the event for years as a co-exhibitor and a visitor. It’s apparent to us that MOTEK, as far as the visitors are concerned, has become significantly more international. All in all, we’re satisfied with the way things have gone. Nevertheless, for me personally, MOTEK has become almost too large to be managed on a single day.

Alfons Broich, managing director, Broich Systemtechnik GmbH, Hennef, Germany

Hoerbiger-Origa

Visitor structures have changed along with relocation to the new venue. We’ve observed significantly increased internationalism. English language skills are now absolutely essential at our booth. In addition to competent new customers from Germany, decision makers from other European countries visited us as well. Existing and potential customers usually bring concrete RFQs and projects to our booth. We’re hoping for good post-event business.

Erich Metzinger, product account manager, Hoerbiger-Origa GmbH, Filderstadt, Germany

Montech

MOTEK is our primary trade fair. There’s a large market for us here. This year’s event has been positive for us – the quality of the visitors was very good, and we’ve been able to establish interesting new contacts, amongst others to prospective buyers who brought concrete enquiries to our booth. Once again, we’ve been able to observe increases in both the quantity and the quality of the visitors in comparison with last year.

Christian Wullschleger, CTO & manager of the automation division, Montech AG,

CH-Derendingen, Switzerland, phone: +41-32681-5538, christian.wullschleger@montech.com
OKU

We’ve been exhibiting at MOTEK for a long time, and we remain faithful to the event because we believe that the economic region around Stuttgart needs a trade fair like MOTEK.

Jochen Pfleiderer, sales manager and authorised agent, OKU, Winterbach, Germany,
phone: +49-7181-707 248, jpfleiderer@oku.de
Bosch Rexroth

We’re satisfied! Visitor quality is at least as good as it was at the last event, and the percentage of foreign visitors has once again increased in comparison with last year’s MOTEK.

Bernhard Bischof, contract manager, Bosch Rexroth AG, Fellbach, Germany,
phone: +49-711-51046 175, 0172, cell phone: 542 6275, bernhard.bischof@boschrexroth.de
Camozzi

MOTEK is a pivotal trade fair for us. We process the entire German market from here. The trade fair visitors have become even more international since MOTEK relocated to Stuttgart.

Birgit Bechem, Marketing, Camozzi GmbH, Albershausen, Germany,
phone: +49-7161-91010-10, cell phone: +49-173-9837238, e-mail: marketing@camozzi.de
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